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Our agenda

ntroduce the atlas project

Review a few products in the portfolio
Have a conversation about the next
steps




Begin with the end in mind...

The atlas represents a new strategy and
architecture for sharing data, information,
and knowledge with the next generation
of policy-makers, resource managers, land
owners and constituents.



Why an atlas, and why now?



-— Problem

Print readership

<l declined by 50%
even as total

media use went up

12%.



We know ideas empower people...







And, informed decisions require
data and knowledge.



So how has FIA historically
addressed this need?









Go spatial!

Be social!



A spectrum of needs
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An expanded portfolio of products
lets users identify and meet their
individual needs.
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Click here to visit the
Interactive website.



http://forest-atlas.fs.fed.us/




Click here to visit the
Interactive website.



http://usfs-forestatlas.maps.arcgis.com/apps/MapJournal/?appid=256e541a10ee4fd594c15bc71812ce4c

Click here to visit the
Interactive website.



http://dtc-sci01.esri.com/forestgroups/

Next steps...



How can YOU help?

e Provide feedback
e Support for developing marketing strategies

and outlets
e Facilitate linkages with other regional story

tellers for content delivery



charleshperry(@fs.fed.us



mailto:charleshperry@fs.fed.us

